Advertising Investment Data Inventory
From Anatomy of an Advertising Investment Tracking System
	Data Type
	Description
	System(s) of Record
	ETL Strategy

	Budget Data
	The overall budget broken down to bucket-level media plan (e.g. by market, channel, or initiative) and associated media authorization and purchase orders.
	[indicate which system(s) will provide this data]
	[describe how you will extract, transform, and load this data into your advertising investment database]

	Placement Data
	The details of each advertising placement including vendor, program, product, targeting, start date, end date, unit of measure, rate, price, gross amount, net amount, and all other costs itemized.
	
	

	KPI Data
	Every placement’s KPIs broken down into daily goals including spending, delivery, engagement, and commercial goals.
	
	

	Performance Data
	Daily (or more frequent) performance data for every KPI on every placement extracted from the appropriate marketing systems and transformed into standardized metrics.
	
	

	Pacing Data
	Pacing data is derived by calculating the difference between KPI goal data to actual performance data.
	
	

	Finance Data
	Advertising invoice, reconciliation, and payment transactions.
	
	



